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Scope of Work
For a National Consultant on:
Qualitative Knowledge, Attitudes and Practices (KAP) assessment of Poultry Consumers with regards to Highly Pathogenic Avian Influenza (HPAI)/ Emerging Infectious Diseases (EIDs) 

 

	Subject:
	Perceived risk and prevention practices of consumers at live bird and plucked poultry markets 

	Duration:
	Estimated at ~28 working days during August – September 2011



 

1. Background

Behavior change communications (BCC) has always been at the core of USAID activities to prevent and control Highly Pathogenic Avian Influenza (HPAI) in Vietnam.  Throughout the years, different BCC activities have been conducted under AI Mekong project (2006-2009) – targeting Can Tho and Hung Yen provinces, the AI BCC project (2006 – 2009) – targeting Ha Nam, Kien Giang, and Quang Tri provinces, and the Avian and Pandemic Influenza Initiative (APII) project (2009 – 2012) targeting all five provinces. 
The BCC activities and campaigns aim at increasing the AI knowledge, attitudes, and practices (KAP) in the respective project areas. While some activities targeted general population and small and medium commercial poultry farmers (sector 3 farmers - S3Fs), others focus on different actors in the supply chains (poultry transporters/traders, market vendors, and slaughter houses).  

To measure and understand the effects of the BCC activities, periodic KAP surveys have been conducted to date.  The AI Mekong project conducted a KAP in 2007 and 2009 in Hung Yen and Can Tho.  Each survey targeted the general population and Sector 3 Farmers (SF3) in project and non-project communes (treated and control groups).  The latest KAP in 2009 covered 450 households in each of the 2 provinces (300 treated and 150 controls).  The AI BCC KAP did not survey the general population, but covered S3Fs and the supply chain actors (hatcheries, transporters, slaughterers, live bird market vendors, plucked meat vendors, cooked food sellers). It was conducted in Ha Nam, Quang Tri, and Kien Giang in 2009 and it did not include a control group. 

This consumer assessment will complement the upcoming 2011 APII KAP study.  It is designed to inform USAID, the Government of Vietnam and their partners of the perceptions and practices of consumers regarding poultry purchases, provide a baseline and inform future BCC activities targeting consumers at markets. Customer categories may include rural and urban areas, farmers who are raising or not raising poultry, and non-farmers.
2. Overall Purpose of the SOW 

· Assess the knowledge, attitudes and practices of poultry consumers at live and plucked bird markets concerning AI/EID prevention, mitigation and risk -- specifically their:

a. Understanding of risks related to their own practices and/or consumer product preferences (live and/or plucked birds); 

b. Attitudes towards risks to their personal health and to biosecurity measures;

c. Practices regarding choosing poultry and vendors in light of AI/EID risks. 

· Serve as a baseline for future qualitative research on poultry consumer practices vis-à-vis AI/EID risks

3. Specific Purpose 

· Conduct in-depth interviews with consumers at live and plucked poultry markets. This includes main markets at provincial level and one poultry market in a rural commune of four provinces (Ha Nam or Hung Yen, Quang Tri, Can Tho, and Kien Giang), i.e. around 8 markets in total.

· Conduct topline data compilation and analysis of results in order to help APII establish a baseline on current KAP of consumers in poultry markets.

4. Activities required 

In consultation with the Technical Director for BCC, and inputs from the APII AH and HH/M&E teams, the consultant will:

· Undertake a desk review of relevant research on consumer practices and public understanding/perceptions of AI/EIDs (2 days)

· Develop guidelines for in-depth interviews (IDI) for each type of consumers (2 days) 

· Revise the guidelines based on comments from the APII team and feedback from initial IDIs (1 day)

· Identify the markets where IDIs will be conducted in each province. 

· Conduct IDIs in 4 specified provinces. It is estimated that 3 consumer IDIs per vendor type (live birth or plucked meat) will be conducted in each market. Therefore, the maximum number of IDIs to be conducted will be:

· 3 IDIs * 2 types (live/plucked birds) * 2 markets (provincial capital, rural commune) * 4 provinces = 48 IDIs.

Note that this is the maximum number of IDIs to be conducted. Some markets may have either plucked meat or live bird vendors, but not both. Therefore the actual number of IDIs to be conducted is likely to be somewhat smaller than 48. The consultant is required to consult with the APII team to obtain agreement on the actual number and type of IDIs to be conducted in each province (12 days)

· Compile topline findings in bullet points, prepare field narrative and final reports and provide clean transcripts to APII (10 days)

· Debrief with APII and USAID on the results of the study (1 days) 

5. Meetings required

· Meetings with the APII BCC, HH/M&E and AH teams for questionnaire development and revisions. 

· IDIs with consumers in 4 provinces.

· Meetings with provincial counterparts as/if required.

· Debriefing with APII and USAID. 

6. Deliverables

	Deliverables 
	Time of submission

	Draft IDI guidelines and field work plan 
	Aug. 3

	Topline results in bullet points
	Aug. 30

	Field narrative report in English and Vietnamese 

Transcripts in Vietnamese
	Sep. 7

	Final report in Vietnamese and English 
	Sep. 20


Interested individuals are requested to submit the following:

· A one page summary of previous relevant experience and capabilities. 

· CV in English, completed and signed Bio-data (Bio-data form will be provided to interested candidates) 

Documents should be submitted electronically to USAID’s Avian and Pandemic Influenza Initiative no later than 5pm Aug. 1, 2011 to the following email addresses: Tham@abtvn.com and Hr@abtvn.com 

Requested email subject: Consultant for Qualitative Knowledge, Attitudes and Practices (KAP) assessment of Poultry Consumers 

Requests for additional information, clarifications or other questions must be submitted in writing (by email) to Ms. Tran Thi Tham (Tham@abtvn.com). Verbal requests will not be honored. Only short listed candidate will be contacted.   
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