
SCOPE OF WORK
Strategy to promote facility-based testing sites, self-testing and lay testing among key population on online platforms
I. Background
The level of HIV testing among key populations (KPs) remains low in Vietnam, according to the Ministry of Health. They are reluctant to be tested at hospitals/clinics over concerns of disclosing their test results and a desire to avoid the time required to travel to sites and wait for results. HIV self-testing presents a private, convenient and effective alternative. Easing access barriers to testing can especially help Vietnam achieve 90-90-90 targets by increasing the percentage of people living with HIV who know their status.  

Together with facility-based testing sites and lay testing, USAID SHIFT is introducing and piloting a self-testing model to identify HIV-positive cases, especially among hidden men who have sex with men (MSM) in Hanoi and Ho Chi Minh City. The project will use the initiative to increase HIV case finding and inform subsequent testing efforts at provincial and national level, towards achieving HIV epidemic control.

Since March 2018, USAID SHIFT has developed several tools to facilitate the self-testing pilot in the two cities, which included a brief, 30 second video introducing HIV self-testing to a Vietnamese audience, and online and print flyers explaining the steps required to use the self-testing model, along with frequency asked questions (FAQs) and information on HIV testing facilities in Hanoi and HCM City. 

These materials were disseminated to fanpages of Blue Sky Club and Anh Duong Center, other websites and social media pages for the hidden MSM community, such as Men love Men group in Hanoi and MSM forum.
To further promote self-testing, facility-based testing sites and lay testing among KP, particularly hidden MSM, USAID SHIFT wants to work with an agency to create a comprehensive plan on producing and disseminating content related to the types of HIV test between August and September 30, 2018 on several online platforms including Facebook, Instagram, Google Ads, MSM community’s app and relevant websites. 
II. Deliverables: 
The selected agency will provide services to:
1. Develop a detailed communication strategy for promoting HIV self-test kits, facility-based testing sites and lay testing on the online platforms between August and September 30, 2018. The strategy should include key activities, timeline, proposed information of posts and number of posts once or twice a week.    

2. Produce content for PR/advertisement on HIV self-test kits, facility-based testing sites and lay testing on the online platforms once the strategy is approved. The following key information should be considered when the content is created:
· The content includes the following items but not limited to: text, photos, short clips (<1min), ad banners, icons and infographics. 

· The content should be compelling and/or eye-catching to engage MSM in using services of HIV self-test kits, facility-based testing sites and lay testing. Key messages include but not limited to: risk behaviors, confidential, safe and convenient, self-testing, free test, OraQuick, lay test and facility-based test. Detailed topics/themes of posts will be further discussed once the agency is selected.
· All materials are marked with the USAID logo and identity. Video clips will include USAID disclaimer language. 
· The content may be subject to be changed as USAID SHIFT submits them for the donor’s review and approval.  
The selected agency will submit the strategy (Deliverable #1) in both Vietnamese and English in editable files (Microsoft Word, Microsoft Excel or, Microsoft Powerpoint). The content (Deliverable #2) will be produced in Vietnamese only.  
III. Time-line
	No.
	Activities
	Due Date  

	1. 
	Submit the strategy’s concept, quotations and company profiles
	June 28

	2. 
	- Develop a detailed communication strategy (Deliverable #1)
- Submit content for posts of August’s first two weeks (Deliverable #2)
	July 16

	3. 
	Submit content for posts of August’s last two weeks (Deliverable #2)
	July 26

	4. 
	Submit content for September posts (Deliverable #2) 
	August 7
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