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THIS REQUEST FOR QUOTATIONS (RFQ) IS THE EXCLUSIVE, CONFIDENTIAL, PROPRIETARY PROPERTY OF FHI SOLUTIONS LLC (FHI 360). IT MAY NOT BE COPIED, TRANSMITTED, OR DISCLOSED BY ANY MEANS WITHOUT THE EXPRESS WRITTEN CONSENT OF FHI 360. BY ACCEPTING A COPY HEREOF, RECIPIENT AGREES TO USE THE RFQ (AND ANY RELATED DOCUMENTS) SOLELY FOR RESPONDING TO THIS RFQ, AND DESTROY THE RFQ (AND ANY RELATED DOCUMENTS) UPON YOUR DECISION NOT TO RESPOND TO THIS RFQ.
Request for Quotation (RFQ)
RFQ #:

      101001AT44-RFQ-Printing2014-1
For:


Printing Materials  
Date of Delivery:
      September 9, 2014
Proposal Deadline:   
      July 25, 2014 by 5:00 PM (Hanoi, Viet Nam time) 

I. INTRODUCTION & BACKGROUND

Alive & Thrive is an initiative to save lives, prevent illness, and ensure healthy growth and development. Good nutrition in the first 1,000 days, from conception to two years of age, is critical to enable all children to lead healthier and more productive lives. Alive & Thrive is scaling up improved infant and young child feeding and maternal nutrition through large-scale programs in several countries in Asia and Africa and through strategic technical support and the dissemination of innovations, tools, and lessons worldwide. Alive & Thrive is funded by the Bill & Melinda Gates Foundation and the governments of Canada and Ireland. The initiative is managed by FHI 360.
To influence current IYCF practice and generate demand for the franchise services, A&T is working on a creative media and interpersonal communication campaign. A&T has been working with Ogilvy to develop the set of communication materials (refer to www.aliveandthrive.org). 

In 2014, A&T will continue to work on developing and producing BCC material, Alive & Thrive is looking for a printing agency to provide printing services for Behavior Change Communication material for the project. 

II. PURPOSE
The purpose of this Request for Quotations (RFQ) is to solicit quotes for the production and delivery of materials). Details of each type and specifications for size, paper quality and colors are listed below.  Additionally, the detailed delivery list (quantity and place) is attached - see Annex 1.  Print materials will be distributed by the chosen agency or agencies nationwide and used at the nearly 800 franchises under the Alive & Thrive project and other government health facilities and programs as relevant.

This Request for Quotations is to identify and contract with an agency or agencies that are able to print and deliver the materials to support A&T’s communication campaign in Viet Nam. A&T will provide the original electronic files to the awarded party or parties for printing.
III. SCOPE OF WORK & DELIVERABLES
Alive & Thrive requests interested companies to provide one quotation (in VND) for the following specifications: 
Specific Tasks: 

1. Printing the set of materials with details indicated in below table. 

2. Deliver the materials to the indicated project areas (details in attached file, Annex 1) by the deadline in the identified 15 provinces to the specific locations listed
	Materials
	Description 
	Number
	Unit prices 
	Total (Including Delivery and VAT charges)

	Set of New Poster-Initiation of BF in the 1st hour

(3 different posters) version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	1,700
	
	

	Set of New Poster-Initiation of BF in the 1st hour

(3 different posters) version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	1,700
	
	

	Set of New Poster-Initiation of BF in the 1st hour

(3 different posters) version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	350


	
	

	Set of New Poster-Initiation of BF in the 1st hour

(3 different posters) version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	350


	
	

	Set of CF posters (3 different posters) version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	880
	
	

	Set of CF posters (3 different posters) version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	880
	
	

	Set of CF posters (3 different posters) version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	30
	
	

	Set of CF posters (3 different posters) version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	30
	
	

	Set of BF poster (3 different posters) version MTBT logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	870
	
	

	Set of BF poster (3 different posters) version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	870
	
	

	Set of BF poster (3 different posters) version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	150
	
	

	Set of BF poster (3 different posters) version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	150
	
	

	New No formula poster
Version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	800
	
	

	New No formula poster
Version MTBT logo
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	800
	
	

	New No formula poster
Version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
	40
	
	

	New No formula poster
Version 4 logos
	-Finishing: 4 colors (UV ink) & 2 sides thick Matt laminated 

-Paper: C150 gsm

 -Size: 60cm W x 84cm H
- Hanging steel
	40
	
	

	BreastFeeding (BF) LEAFLETS 

	•Size: 20cm W x 20cm H 

•Paper: C150 grm 

•Finishing: 4 colors & 2 sides thick Matt laminated,  + Die-cut lobe and stringed end (Bồi, đục lỗ, xỏ dây treo). 
	112,000
	
	

	Complimentary Feeding (CF) LEAFLETS 

	•Size: 20cm W x 20cm H 

•Paper: C150 grm 

•Finishing: 4 colors & 2 sides thick Matt laminated,  + Die-cut lobe and stringed end (Bồi, đục lỗ, xỏ dây treo). 
	114,200
	
	

	Fussy eating leaflet 
	Size: 29cm W x 14.5 cm H 

•Paper: C150gsm 

•Color: 4 colors 2 sides 

•Finishing: Matt lamination, cấn, bế, đóng 2 kim TP 
	109,000
	
	

	1000 days leaflet

	2 pages, Size 20 cm x 20cm

Paper: C150 gsm 

• 4 colors 2 sides, laminated, die cut and pinned

• Saddle stich 
	107,400
	
	

	Mother and Baby  Booklet (52 pages) 

	Size: A.5 

•Covers: C.250 grm 

•Inners: 32 pages on C120 grm 16 pages on F120 

•Finishing: Saddle stich 


	113,000
	
	

	Complementary feeding booklet (36 pages) 
	Size: A.5 

•Covers: C.250 grm 

•Inners: 32 pages pictures and printing on C150 grm 

•Finishing: Saddle stich 
	151,200
	
	

	INVITATION card
	 • Size: 14 x 18 cm
• Paper C.150 grm 

• Finishing: 4 colors 2 sides, Die-cut, Matt lamination 1 side 
	50,000
	
	

	Counselling card
	• Size: A4, 26 pages, 5 page one side printing, 42 pages double side printing, 4 colors
• Paper C.300 grm 

• Finishing: 4 colors, Die-cut, double side Matt lamination
• Cover: Carton with paper 150 grm laminated, 4 color printing with steel string (Sample is available for your reference)
	430
	
	

	Counselling card
	 • Size: A4, 26 pages, 5 page one side printing, 42 pages double side printing, 4 colors
• Paper C.300 grm 

• Finishing: 4 colors, Die-cut, double side Matt lamination and with folder (Sample is available for your reference)
	430
	
	


NOTE:  
All costs should be budgeted in Vietnamese Dong
The number of posters and counselling card in this RFQ is more than the quantity specified in the Annex 1 as we want more options for these items.

Delivery cost to A&T location should be separated from the printing cost
Indirect Costs  

To the extent that indirect costs are applicable, they are subject to the following limits:

· 0% for government agencies, other private foundations and for-profit organizations

· up to 10% for U.S. universities and other academic institutions 

· Up to 15% for all other non-U.S. academic institutions and all private voluntary and non-government organizations, regardless of location.

· Indirect cost rates (and the limitations) apply both to the primary applicant organization and any sub-grantees and/or sub-contractors that are part of the proposal.

If the organization has lower indirect rates, the lower rates should be used.  Please include VAT in the price quote as FHI 360 is not VAT exempt.
Provide information regarding your indirect cost rates and/or any fee. Indirect costs cannot exceed 15% of the direct costs with the exception of the sub-contracts. For sub-contracts, the indirect cost rates (up to 15%) are to be applied to the first $100,000 of each sub-contract for each individual vendor. Organizations must provide a copy of their last audit summary report. In the absence of an audited indirect cost rate, please provide detailed financial backup documentation to substantiate the rates you assess.

SUBMISSION REQUIREMENTS
To be considered, bidders must provide the following:

1. One detailed quote, as described above (including all printing and delivery costs, and VAT) 

2. One set of similar materials that the bidder’s company has produced as a quality sample for similar products
3. A description of your delivery capabilities/plan (delivery is required in 15 provinces as the distribution list attached in Annex 3)
4. Three references, including contact information for each.  The references should be for past customers for whom similar work was done
5. The email address that Alive & Thrive may send a confirmation of receipt of your submission

CONTRACT MECHANISM

FHI 360 anticipates issuing a firm fixed price purchase order.  The purchase order will be issued in the local currency (VND) to the responsive offer or whose quote meets the above requirements and offers a competitive price. Once an award is issued, it will include a fixed price payment based on completion of the scope of work.
CRITERIA FOR EVALUATION

Quotations will be evaluated and ranked by a committee according to the price quotation information provided.  Only offerors able to provide all of requirements listed above will be considered.  Other factors the committee will consider include cost, quality of the sample, and delivery capabilities.
Selection shall be based on the following weighted categories:

1. Quality of Materials: 30%
2. Delivery Capabilities: 10%
3. Price: 40%
4. References:  20%

NOTE:  FHI 360 will not compensate the company for its preparation of response to this RFQ nor is the issuing of this RFQ a guarantee that FHI 360 will award a contract.  

DISCLAIMERS AND FHI 360 PROTECTION CLAUSES

· FHI360 may cancel RFQ and not award

· FHI360 may reject any or all responses received

· Issuance of RFQ does not constitute award commitment by FHI360

· FHI360 reserves the right to disqualify any offer based on offeror failure to follow RFQ instructions

· FHI360 will not compensate offerors for responses to RFQ

· FHI360 reserves the right to issue award based on initial evaluation of offers without further discussion

· FHI360 may choose to award only part of the activities in the RFQ, or issue multiple awards based on the RFQ activities

· FHI360 reserves the right to waive minor proposal deficiencies that can be corrected prior to award determination to promote competition

· FHI360 will be contacting offerors to confirm contact person, address and that offer was submitted for this RFQ

TERMS AND CONDITIONS

Offerors are responsible for review of the terms and conditions described below and in the award template attached.

The payment terms of the RFQ:

· 40 % advanced after signing contract and provide the timeline for production and delivery schedule (deliverable 1) 
· 60 % payment upon delivery of all materials to the specified locations. Receipt confirmations from the party identified by A&T must accompany the invoice for payment.
RFQ RESPONSE INFORMATION

Any questions or requests for clarification need to be submitted to the attention of Pham Duc Hanh at phanh@fhi360.org and copy to ngiang@fhi360.org  by July 18, 2014, 5:00 P.M. Hanoi, Viet Nam time. Inquiries and answers to inquires will be shared with all applicants on this website. No telephone inquiries will be answered.
Responses to this RFQ should be submitted to the attention of Pham Duc Hanh by July 25, 2014, 5:00 P.M. Hanoi, Viet Nam time.  Quotations received after this date and time shall not be accepted and shall be considered non-responsive. FHI 360 will acknowledge receipt of your submission by email. 

Agency MUST send the proposal and the product sample in hard copy to the A&T office at: Room 203 – 204, Building E4B Trung Tu Diplomatic Compound. No.6 Dang Van Ngu, Dong Da, HN.
PERIOD FOR ACCEPTANCE OF OFFERS 

The offeror agrees to hold the prices in its offer firm for 90 calendar days from the specified closing date.  Offerors may withdraw offers prior to the closing date via email.

WITHDRAWAL OF QUOTATION

Offerors may withdraw quotations by written notice via email received at any time before award. Quotations may be withdrawn in person by an offeror or his/her authorized representative, if the representative’s identity is made known and the representative signs a receipt for the quotation before award.

OFFER VERIFICATION

FHI 360 may contact offerors to confirm contact person, address, quote amount and to confirm that the quote was submitted for this solicitation.

FALSE STATEMENT IN OFFER 

Offerors must provide full, accurate and complete information as required by this solicitation and its attachments. At any time that FHI 360 determines that an offeror has provided false statements in the response, FHI 360 may reject the response without further consideration.
DISCLAIMERS AND FHI 360 PROTECTION CLAUSES

· FHI Solutions may cancel the solicitation and not make an award

· FHI Solutions may reject any or all responses received

· Issuance of a solicitation does not constitute an award commitment by FHI Solutions

· FHI Solutions reserves the right to disqualify any offer based on offeror failure to follow solicitation instructions

· FHI Solutions will not compensate offers for response to solicitation

· FHI Solutions reserves the right to issue an award based on initial evaluation of offers without further discussion

· FHI Solutions may choose to award only part of the activities in the solicitation, or 

· issue multiple awards based on the solicitation activities

· FHI Solutions may request from short-listed offerors a second or third round of either oral presentation or written response to a more specific and detailed scope of work that is based on a general scope of work in the original RFP.

· FHI Solutions has the right to rescind an RFP, or rescind an award prior to the signing of a subcontract due to any unforeseen changes in the direction of FHI 360’s client, be it funding or programmatic.

· FHI Solutions reserves the right to waive minor proposal deficiencies that can be

· corrected prior to award determination to promote competition

· FHI Solutions will be contacting offerors to confirm contact person, address and that bid was submitted for this solicitation.

ATTACHMENTS

Annex 1: Distribution List and Addresses
- END OF RFQ -

Annex 1
Distribution list and addresses: see attached excel file 
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